
The conversation will begin momentarily.





Our mission
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•To foster equitable improvements in 
learning and enrichment for young people,  
and in the arts for everyone.



Wallace seeks dual benefits
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Local 
benefits:
Organizations
we fund 
directly

Field 
benefits:
Credible, 
relevant 
knowledge

Our goal





Project Director, 
Slover Linett 
Audience Research

Madeline Smith
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Centering the 
Picture
The role of race & ethnicity in cultural 
engagement in the U.S.
An analysis of national survey data from the first 
wave of Culture + Community in a Time of Crisis: A 
Special Edition of Culture Track

https://culturetrack.com/research/covidstudy/
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What is my organization’s 
responsibility toward equity? 
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How can we reach broader, 
more diverse audiences?



Executive Director, 
Dance Theatre 
of Harlem

Anna Glass



Dance Theatre of Harlem Company in Passage | Photo Courtesy of Kutztown University



Executive Vice 
President, 
The Music Center Arts

Josephine Ramirez
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Image courtesy of The Music Center



President, Museum of 
Chinese in America 

Nancy Yao Maasbach



Photo credit:



Your questions are welcome.

Recordings, slides and links to reports:
www.wallacefoundation.org
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http://www.wallacefoundation.org/
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Centering the 
Picture
The role of race & ethnicity in cultural 
engagement in the U.S.
An analysis of national survey data from the first 
wave of Culture + Community in a Time of Crisis: A 
Special Edition of Culture Track

https://culturetrack.com/research/covidstudy/
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Survey designed to understand: 

• what people are going through

• if and where the arts fit into their lives at a 
time like this

• if and how arts organizations can help



Data has been weighted. 
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KEY TAKEAWAYS & INSIGHTS
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#1: Desire for change in the cultural sector

Q: “I hope that arts & culture organizations in my area will change after the pandemic to be more 
relevant to people like me.” 

^ Statistically different than the overall
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The desire for change toward inclusivity & community is highest among 
BIPOC Americans.
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The desire for change toward inclusivity & community is highest among 
BIPOC Americans.
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The desire for change toward inclusivity & community is highest among 
BIPOC Americans.
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#2: Blacks/African Americans are 
particularly likely to want arts and 
culture organizations to help their 
communities stay informed with 
trusted information.

Q: ”What do you want more of in your life right now?
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#3: Digital as a doorway: Many respondents who are viewing cultural 
offerings online had not physically visited the same kinds of cultural 
institutions in the past year.

Digital Users
(during pandemic)

In-person Users
(in 2019)

“In-person 
only” 

(in 2019)

“Digital 
only” 
(during 
pandemic)

“Recent-in-person” 
(in-person in 2019 and
digital during pandemic)
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Digital offerings are attracting both in-person attendees as well as 
“new” attendees.
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Forward-looking insights…

BIPOC Americans are more likely to: 

• endorse social purposes in arts and culture

• see roles that cultural entities could and 
should play in their lives and communities. 
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Forward-looking insights…

Arts organizations see this time of crisis as an 
opportunity to experiment with new ways of 
engaging and collaborating with their 
communities. 
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Forward-looking insights…

Barriers to digital engagement may be lower 
than barriers to attending in-person.
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Thank you for joining us!

RSVP for upcoming conversations or learn more at: 
WallaceFoundation.org
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